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Intercultural Communication 
 

 
SYLLABUS 

 
Course Title:   Intercultural Communication 
Location   University of Tyumen 
First Meeting:  March 26th, 2018 (5 pm – 8 pm) 
Last Meeting;  May 21st, 2018 (5 pm – 8 pm) 
Professor’s Name:  Dr. Flo Lucci, D.B.A., SPHR, SHRM-SCP 
 
Text: Intercultural Communication in the Workplace by Varner & 

Beamer, Annual Edition taken from the 5th Edition (McGraw Hill - 
2011).  ISBN: 978-1-308-50746-0 

 
Recommended reading:     Cultures and Organizations – Software of the Mind – 

Intercultural Cooperation and Its Importance for Survival by 
Hofstede, Hofstede and Minkov (McGraw Hill, © 2010) ISBN:978-0-
07-166418-9 

  
 
COURSE DESCRIPTION 
 
Creates an awareness of our unconscious prejudices, our verbal and nonverbal presentations 
and how this may influence our interactions with people from other cultures. By focusing on the 
history and contributions of various ethnic groups, students gain a heightened appreciation of 
difference and an understanding of culturally-specific needs. 
 
METHODOLOGY 
 
Various teaching methodologies are blended in the course, including: lectures, case studies, 
simulations, readings, class discussions, individual written assignments, and team projects. 
These discussions and assignments integrate class learnings, analysis, and students’ personal 
and professional experiences.  
 
In this course we will also explore management and leadership forms and issues from your 
perspective as active participants in this course. Your participation is required to be a true 
partner and contributor in this learning process both in individual and group assignments.  

 
KEY TOPICS COVERED 
 

 Introduction to Intercultural Communication 

 Culture and Communication 

 The Role of Language 

 Getting to Know another Culture 

 The Self and Groups 

 Organizing Messages to Other Cultures 

 Nonverbal Language 
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 Cultural Rules for Establishing Relationships 

 Information, Decisions and Solutions  

 Intercultural Negotiation Teams 

 Legal and Governmental Considerations 

 The Influence of Business Structures and Corporate Culture 

 Intercultural Dynamics in the International Environment 
 

COURSE OBJECTIVES 
 

 To introduce you to an array of concepts and ideas about cultures and behavior within 
organizations. 

 To assess how internal and external events impact organizations and culture. 

 To spearhead, lead, manage, and cope with change in the organization: understanding, 
techniques, and strategies. 

 To acquire ideas in order to apply them to problems within your work groups and 
structures. 

 To be able to appreciate that organizations are social systems which, as vehicles of 
expression of objectives for multiple individuals and groups, often yield cooperation but 
also conflict. 

 To understand that there are multiple assumptions and viewpoints in intercultural 
communication, and leadership and to manage and accommodate diversity.  

 To effectively present critiques of intercultural dynamics and management situations. 

 To help you analyze your own level of intercultural competence. 

 To assess and enhance your leadership/manager/follower skills. 

 To recognize leadership patterns in oneself and others (verbal and non-verbal signs and 
symbols) and to develop useful interactions. 

 
COURSE REQUIREMENTS AND POLICIES  
 
 “Rules of Engagement” for the class 
 
  Do whatever it takes to create a healthy learning culture by: 

• Committing yourselves to the learning process 
• Exhibiting professionalism:  doing your best work, on time, all the time 
• Demonstrating respect for your peers 
• “Practicing” integrity always:  communicating honestly what you know and believe 

 
ASSIGNMENTS 
 

 Project 
- The class will form self-selected teams of several members each to do an 

intercultural study project. 
- Each team will develop an analysis of a region of the world involving a country that 

an international student represents. You will utilize appropriate concepts discussed 
in the course to define and explore the culture of your team.  

- Each team will verbally and visually present its own project assignment in the last 
class for class discussion and class learning.   
 

Team Project Assignment Description 
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ASSI
G. 

 
CONSISTS OF 

 
LENGTH and 
FORMAT 

 
    DUE 

 
GRADING 
CRITERIA 

Tea
m 
Effort 
 
Ever
y-
one 
pre-
sents 

An analysis and study of a region of the 
world through the perspective of an 
international student’s experience in his or 
her country. 
 It must include, but not limited to: 
 - Culture 
- Language 
- Groups  
- Messaging 
- Non-Verbal Communication 
- Relationships 
- Cultural Impact on Decision Making 
- The Role of Negotiation 
- Governmental Influence 
     

Additional detailed explanation will be given in 
class 

Presentation: 
- Duration per     
  individual will 
be  
  established the 
  first day of 
class. 
 
- The teams will   
   select the     
   presentation 
   medium and     
   format - to be  
   compatible 
with  
   classroom  
   facilities. 
  

Last week 
of class. 
 
The team 
presentatio
n 
sequence 
established 
before the 
last day. 
 

Thoroughnes
s 
Quality of the 
analysis 
Clarity 
Eloquence 
Creative 
insights 
Logic of     
conclusions    
and/or 
learning 
outcomes  

 
Clarification of any aspect of this assignment beyond the description above, will be provided the 
first day of class. 
 
 
COURSE GRADING  

 
● Student Performance Evaluation  

– Course Grade:  
Your overall grade for the course will reflect your participation in the learning process 
and the quality and timeliness of your work. 

   
– Evaluation Criteria 

Below are the criteria used to evaluate your classroom participation and the 
presentation   assignment: 

 Quality of Ideas:  Originality, creativity, and completeness of your ideas. 

 Use of Course Concepts:  Appropriate use of key concepts and frameworks 
to support your analysis and discussion. 

 Specificity, Concreteness, and Credibility:  Avoidance of generalizations 
and jargon; use of data, specific examples to support points; conclusions, 
recommendations, and implications are reasonable, realistic, specific, and 
well-supported. 

 Overall clarity and logical organization of your thoughts. 
 

Grading Criteria 
 

50%  Attendance & Class Participation 
 50%  Teams Project Presentation. Individual team members do not get a team    
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 grade but one based on his/her individual contribution to the team project.  
100%     Total 

 
Course Outline for Spring, 2018 
 
Week One 
Review Syllabus 
Introductions 
Review of Team Project 
Assign Team Members 
 
Week Two 
Chapter 1 Culture and Communication 
Chapter 2 The Role of Language in Intercultural Business Communication 
 
Week Three 
Chapter 3 Getting to Know Another Culture 
Chapter 4 The Self and Groups 
 
Week Four 
Chapter 5 Organizing Messages to Other Cultures 
Chapter 6 Non-Verbal Language in Intercultural Communication 
 
Week Five 
Chapter 7 Cultural Rules for Establishing Relationships 
Chapter 8 Information, Decisions and Solutions 
 
Week Six 
Chapter 9 Intercultural Negotiation Teams 
Chapter 10 Legal and Governmental Considerations in Intercultural Business Communication 
 
Week Seven 
Chapter 11 The Influence of Business Structures and Corporate Culture on Intercultural 
Business Communication 
Chapter 12 Intercultural Dynamics in the International Company 
 
Week Eight 
Team Presentations and final reflections on the course 
  


